
MOUNT MARY COLLEGE 

DEPARTMENT OF COMMERCE 

Introduction 

The department of commerce started with the establishment of the college in 2011. It offers under 

program (B.com general and honors) to equip the students about the basic foundation of commerce. It 

focuses on the theory and practical knowledge of the subject. The department of commerce believes 

that learning brings modification in the behavior of human beings and thus, strives to promote a 

learning attitude among the learners irrespective of caste, creed, and religion. The department shall 

have strong quality support system in order to provide effective teaching-learning process and to 

maintain high standard of quality education. 

Departmental profile: 

 Name of the Department: commerce 

 Year of establishment : 2011 

 Name of program/course offered: UG(B.com) with accounting/ management honors 

No. Of present teaching staff: 4 

 

 

Aims and objectives of the department: 

 It focuses on the theory and practical knowledge of the subject. 

 It encourages a comprehensive study with an ability to critically analyze and understand the 

discipline. 

 It aims to create awareness among the students about the issues at all levels-local, national and 

international and to engage the students in the studies on various dimensions. 

Faculty profile 

Name Specialization Duration 

Merangjamir Accounting 2011- 17 

Vinsionkikon Accounting 2011- 14 

OnenTemjenAo Entrepreneurship 2011- 15 

Supongsangla Accounting 2011- 13 

EnibemoEzung Accounting 2011-13 

P. Shobha Rani Momin Accounting 2013-16 

Deepika Das Accounting 2013- till date 

Shakti Raj Accounting 2013- 2018 

MridulGurung Accounting 2016- till date 

Shilurenla Management 2017- till date 

Dokina Das Accounting 2018-till date 

 

 



List of Book chapters published by faculty 

Sl 
no 

Name Publication               ISBN NO 

1 Shilurenla 
Jamir 

1.Change management strategies and models 56-60 
2.women entrepreneurship in Nagaland page 70-81 
 

978-93-90417-25-4 

2 Shilurenla 
jamir 

3.Entrepreneurship development in rural areas: How to 
understand and develop rural entrepreneurship page 
72-78 
4.Evolution and development of human resources 
management in India page 41-47 

978-93-90417-25-4 

3 Dokina Das 1. A study of the contribution by small scale industries 
of Nagaland economy with special references to 
Dimapur district. Page 86- 

978-93-90417-25-4 

4 Dokina Das 2.A study on the problems of higher education in 
Nagaland page 42-49 
 
3.A study on the impact of Covid -19 outbreak in the 
business sectors page 123-128 
4.A study on thecause of poor enrollment of commerce 
students in the state of Nagaland. Page 91-97 

978-93-90417-25-4 

5 Deepika Das 1.Formation of Balance sheet page 162-166 978-93-90417-25-4 

6 Deepika Das 2.Accounting as an integral part of everyday life 75-77 
3.Formation of income & expenditure account  page 
142-146 
4.Reconstruction of partnership admission of a partner 
page 95-96 
 

978-93-90417-25-4 

7 Mridul Gurung 1. To identify the constraints faced by the existing 
small tea grower in Assam so as to create opportunities 
for the new small tea grower. Page 90-92 

978-93-90417-25-4 

8 Mridul Gurung 2.Comparative analysis of home loans provided by 
HDFC ltd page 68-71 
3. A study of direct and indirect tax system in India 
page 135-141 
4.A study on computerised accounting system in India  
page 60-65 

978-93-90417-25-4 

    

 

Student – Teacher Ratio  

Class  General program  Honors program  

2nd semester  11:1 11:1 

4th semester  6:1 6:1 

6th semester  7:1 7:1 



 

 

Book Chapters publication by lecturers: 

Sl.no Name No.ofresearch papers published 

1 Mridul Gurung 4 

2 Deepika Das 4 

3 Shilurenla Jamir 4 

4 Dokina Das 4 

 

Departmental activities: 

As per the syllabus of the Nagaland University, the department conducts the following activities: 

1. Class Test: Teachers do conduct class tests unit wise in addition to internal exams for assessing 

students learning and improvements in the class. 

2. Presentation: students are made to give presentation from each unit to assess the level of 

understanding and knowledge. 

3. Mentor-Mentee: it is a daily mentoring activities, the purpose is to know the students problems 

and giving counseling. The mentors so keep the record of the mentees to extent of their 

personal issues. 

4. Assignment: Teachers do give assignments on regular basis to make students consistent in 

studies and progress. 

5. Project: project works are given on regular basis where the students are expected to do some 

research and survey themselves, it mean exploring new knowledge and ideas for students. 

6. Field Trip: on yearly basis, students from each semester visit different places and companies. 

The purpose is to experience working environment which is absent in teaching-learning.  

 

 

Year Month Place of field 

trip/activities 

No. Of 

students 

No. Of 

faculty 

Objective outcomes 

2021 23rdoct Comfiest 21 14 2 To provide platform 
to the students to 
showcase their 
talents and grow 

The students has 
developed the skills and 
learned so many things 
about the teamwork 
and 
Various activities.  

2021 6thaug Webinar 80 2 The objective of such 
webinar on financial 
literacy and money 
management to 
impart knowledge 
about investment, 

The speaker has 
delivered the brief 
introduction of mutual 
funds and classification 
based on mutual funds. 



saving and public 
deposit. 

2021 4thoct Social parting 20 4 The objective was to 
bid farewell to the 
outgoing students. 

The program was 
successful and had a 
last gathering with 
them. 

2021 1stoct Mad Ad 30 4 To promote locally 
available products 
and converting them 
into useful products 
for economic 
benefits. 

The outcome was 
positive as students has 
participated with 
innovative ideas and 
has promoted locally 
products creatively. 

2022 7thaug Field trip 15 4 The purpose of such 
field trip to explore 
the students with 
knowledge and 
opportunity for the 
future. 

The field trip was 
indeed a good and well 
experience for all the 
students. 

2022 15th 

March  

Entrepreneurship 

and skill 

development  

14  The main purpose in 
conducting was to 
promote the tribal 
enterprise through 
value addition, 
branding of market 
of minor forest 
produce. 

The outcome of the 
program had a lot of 
informative knowledge 
on how to start up a 
business. 

2022 8thapril Paper 

presentation  

9 5 The objective of the 
external paper 
presentation was to 
enable students to 
study about the 
business plan, 
objective and report. 

The students had a wide 
knowledge about the 
business plan and 
preparation of 
feasibility report.  

2023 18thfeb Commvanga 14 2 The purpose of the 
inter college 
competition to grow 
students personality 
and development 

The outcome was 
positive as the students 
had taken part in the 
inter college 
competition. 

2023 19thapril Business plan 

presentation  

8 4 The presentation 
was based on a 
business plan that 
students want to set 
up in the future and 
it was part of their 
internal assessment.   

The outcome of the 
program was good as 
students have 
presented well. 

2023 6th may Farewell 28 4 The objective of the 
program to bid 

The outcome of the 
program was positive as 



outgoing students. the students have 
participated 
successfully. 
 

2023 7th may Field trip 8 1 The purpose of field 
trip is to explore 
natural beauty of 
Chumoukedima hills. 

The outcome of the 
program was positive to 
give the importance of 
mental and health 
awareness. 

2024 21stfeb Workshop  42 4 The purpose of the 
workshop was to 
give importance of 
preparation for 
competitive exam.  

The outcome of the 
program was positive. 
He emphasized on the 
study plan, quality 
material and right 
mentor.  

2024 15th 

March  

World 

consumers 

Rights Day  

40 5 The purpose was to 
observe the students 
and society as a 
whole related to 
consumer’s rights 
and responsibilities. 

The outcome of the 
program was positive as 
the students have 
participated in various 
activities. 

2024 20thapril Field trip 23 5 The purpose of the 
visit to acquaint the 
practical knowledge 
of the organization. 

The outcome was 
fruitful and productive 
as it has broadened the 
knowledge of the 
students by studying 
the insight of the 
working system. 

2024 18th 

April  

Power point 

presentation  

7 4 The purpose of the 
program is to enable 
students to do study 
and unearth the 
strength and 
weakness of the 
organization. 

The outcome of the 
program was to present 
finding through PPT 
which is the part of the 
curriculum which carry 
100 marks. 

2025 4thfeb Financial webinar  80 10 The purpose was to 
educate the young 
students about the 
stock markets and 
investment policy. 

The webinar was 
successful with the 
participation from the 
students and teachers. 

2025 8-

11thfeb 

Exposure trip 14 1 The purpose of the 
exposure Trip to 
experience new 
environment about 
the nature and 
environment. 

The outcome was 
positive as part of 
learning apart from 
formal education. 

2025 15th Consumers 28 5 The purpose was to The outcome of the 



March  Rights Day  observe the 
importance of the 
consumer’s right and 
educate the people. 

program was successful 
as students have 
participated in every 
activity. 

2025 12 April Field trip 21 2 The purpose of the 
program was to 
equip students with 
the knowledge and 
information of the 
industrial activities. 

The outcome was 
successful as the 
students have 
experience to see all the 
machinery, technology 
and tools the working 
environment of the 
workers and the 
quantity of the product 
on large scale. 

 

Report on exposure Trip 2025 

 

 

Report on consumers Rights Day 2025 



 

Report on International Day for the Eradication of poverty 2024

 

Report on Departmental Farewell program 2024 



 

 

 

 

 

Report on Annual farewell 2023 

 

 

 Report on Annual Picnic 2023 

 



 

 

 

 

 

 

 

Report on extempore speech 

 

 

 

 

 

Report on Educational Field Trip 2022 



 

 

 

 

 

 

 

REPORT ON QUIZ COMPETITON 2022 

 



 

Report on Mad-Ad 2021 

 

 

Head of commerce Department 

 

Sl no. Name  Duration 

1 Merang Jamir 2011-17 

2 Vision kikon 2011-14 

3 Onen Jamir 2011- 14 

4 SobhaMomin 2014- 16 

5 Shakti Raj 2013- 18 

6 Deepika Das 2013-  

7 MridulGurung 2013-  

   

 

 

 

 

 

 

Current strength of the students 

 

Sl no. Class Semesters No. Of students 

1 B.com 2nd 11 



2 B.com 4th 6 

3 B.com 6th 7 

 

 

 

 

 

 

Student’s attendance percentage in accounting &finance management (last 5 years) 

 

Year 2020-21 2021-

22 

2022-23 2023-24 2024--2025 

1 year( average of 1st 

and 2nd semester) 

82 83 84 82 85 

2nd year ( average of 

3rd and 4thsemester) 

81 85 85 86 87 

3rd year ( average of 

5th and 6th semester) 

84 82 81 84 85 

 

Students attendance percentage in commerce General ( last 5 years) 

 

Year 2020-21 2021-

22 

2022-23 2023-24 2024-25 

1st year ( average 

of 1st and 2nd 

semester) 

81 83 82 83 81 

2nd year ( average 

of 3rd and 4th 

semester) 

81 85 85 86 85 

3rd year ( average 

of 5th and 6th 

semester) 

85 86 89 88 87 

 

Strength: 

 Healthy and approachable atmosphere between teachers and students 

 Dedicated and experienced teaching staff. 

 Good educational environment 

 Attending to the problem of the students. 

Weakness: 

 Insufficiency teaching staff 

 Lack of commercial workshop 



 Poor socio -economic status of students which leads to drop out. 

Opportunities 

 Mentorship program is provided in the college for the guidance of the students. 

 Colleges also have counseling department to help the students. 

 Business exposure opportunities (field trip, study tour etc) 

 Skills enhancement opportunities ( commerce festival, exhibition program etc) 

Threats: 

 Declining enrollment 

 Increasing numbers of accessible commerce College institutions. 

 Less awareness on the career advancement and problems among the students. 

Future plans: 

 To organize seminars , conference, workshops 

 To maintain database progress record of the graduating students from the department. 

 To encourage the lectures and students to carry out Mentor-Mentee. 

 To publish more research papers in the college journal as well as in other important 

journals. 

 

 

 

Student’s enrolment in commerce honors 

 

Year 2020-

21 

2021-

22 

2022-

23 

2023-

24 

2024-

2025 

 14 9 8 9 7 

 

 

 

Commerce Honors final results 

 

 

Year No. Of 

students 

appeared 

No.ofpassed 

2020-

21 

14 14 

2021-

22 

9 9 



2022-

23 

8 5 

2023-

24 

7 5 

2024-

25 

7  

 

 

Facilities: 

1. Library with good collection of books for the students. 

2. Mentoring class for the weak, average and good students as per the categories. 

3. Audio visual class / ICT to enhance the better understanding of the learning. 

4. E-learning app for the students in addition to offline classes. 















 


