POPSGCO MAPPING MATRIX
COURSE TITLE: PRINCIPLE OF MANAGEMENT
BG102 (OLD COURSE)
SEMESTERSTSEMESTER
DEPARTMENT OF COMMERCE
ACADEMIC YEAR: JWWIECEMBERO022
Program Otcomesg Department of Commerce

1. Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economis, taxation, and business laws.

2. Develop analytical and problesolving skills to make datdriven decisions ia dynamic business
environment.

3. Demonstrate ethical behaviour and integrity in personal and professional dealings, with
awareness ofa@rporate social responsibility.

4. Communicate effectively in both oral and written form$usiness and social contexts.
5. Foster entrepreneurial thinking and leadership qualities to manage and lesikelss ventures.

Programme Specific OutcomgBSOsy, Department of Commerce

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis topgort business decisiemaking.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuringompliance and ethical conduct.

3. PSO 3: Acquire-tftepth knowledge of banking operations, financial markets, insteaand
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyse market
trends and business data.

Course Outcomes: Principles of Management

1. CO1.: Describe the evolution and fundamental concepts of management theories and practices.
(Knowledye ¢ Remembering/Understanding)

2. CO2: Explain the roles, skills, and functions of managers in modern organizations.
(Comprehensiorg Understanding)

3. CO3: Apply management principles to fealld organizational scenarios.

(Applicationg Applying)

4. CO4: Analyze organizational structures, leadership styles, and deuiskimg processes.

(Analysis; Analyzing)



5. CO5: Evaluate strategic planning processes and the role of management in achieving

organizational goals.

COPO Mapping Matrix for Principles of Management

PO2 | PO3
Course Outcomes (COs) PO1

PO4

PO5

JUSTIFICATIO

Cco1l

Provides
fundamental
understanding
of
management,
strongly linked
to PO1
(engineering
knowledge)
and basic
communication
(PO10).

CO2

Enhances
understanding
of managerial
roles and
functions,
contributing to
PO1, PO2
(problem
analysis), and
teamwork
(PQO9).

COo3 2

Involves
applying
management
principles to
solve practical
issues, linking
to PO2, PO3
(design), and




PO9.

CoO4

Develops
analytical skills
to assess
structures and
leadership,
aligning with
PO2, PO4
(investigation),
and PO9.

CO5

Focuses on
strategic
thinking and
decision
making,
mapping to
PO3, PO4, and
sustainability
and ethics
(PO11, PO12).




COURSE TITLE: ADVANCEBT MANAGEMENT ACCOUNTING
(OLD COURSE)

SEMESTEBR*SEMESTER

DEPARTMENT OF COMMERCE

ACADEMIC YEAR: JWIECEMBER, 2022

CODE: ACMA1

Program Outcomeg Department of Commerce

1. Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

2. Develop analytical and problesolving skills to make datdriven decisions in a dynamic business
environment.

3. Demonstrate ethical behaviour and integrity in personal and professional dealings, with
awareness of corporate social responsibility.



4. Communicate effectively in both oral and written forms in business and social contexts.
5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.
Progmamme Specific Outcomes (PSOs)

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business deeimigking.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire-tiepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyse market
trends and business data.

Course Outcomes (COs) for Advanced Cost Management Accounting

1. CO1: Explain the advanced concepts and techniques of cost accounting includinglaatidty
costing, target costing, and l#gycle costing.

(Understanding)
2. CO2: Apply cost management tools to analyze and control costs in complex business scenarios.
(Applying)

3. CO3: Evaluate various cost accounting methods for strategic demisking in manufacturing
and service organizations.

(Evaluating)

4. CO4: Design cost control systems and cost reduction strategies suitable for different types of
organizations.

(Creating)

5. CO5: Analyze the impact of cost accounting data on budgeting, performance evaluation, and
managerial decisiomaking.

(Analyzing)

COPO Mapping Matrix: Advanced Cost Management Accounting

PO1 P02
Course Outcomes (COs) P03 P04 P05 JUSTIFICATIC

CO1: Concepts & Techniques 3 2 Provides
foundational
knowledge of cost
management




techniques,
strongly
supporting PO1
(domain
knowledge), and
enhances
understanding for
communication
and lifelong
learning (PO10,
PO12).

CO2: Apply Tools & Control
Costs

Students apply
tools like standard
costing and
variance analysis,
aligning with PO2
(problem
analysis), PO3
(solution design),
and PO4 (data
interpretation).

CO3: Evaluate Cost Methods

Involves critical
evaluation of
methods for
strategic
decisions, directly
tied to PO2, PO3,
and PO4, as well
as communication
of insights (PO10)

CO4: Design Cost Strategies

Requires creation
of practical cost
strategies and
systems,
demonstrating
problemsolving
(PO3), innovation
(PO4), and
awareness of
ethical practices
(PO11).




CO5: Analyze Impact on 3 313 3 Analyzes cost
Decisions implications for
planning,
budgeting, and
performance,
mapping strongly
to PO1, PO2, PO3
and PO4.




Shot on Y30
Al Quad Camera




Course Title: Business Law (BG1.3)

(Old Course)

Semester: 1st Semester

Department. Commerce Department
Academic Year: June- December, 2022

Program Outcomesi As Per UGC Guidelines

PO1.Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

PO2. Develop analytical and problesulving skills to make datdriven decisions in a dynamic
business environment.

PO3. Demonstrate ethical behavéord integrity in personal and professional dealings, with
awareness of corporate social responsibility.

PO4. Communicate effectively in both oral and written forms in business and social contexts.

PO5. Foster entrepreneurial thinking and leadership qualities to manage and lead business venture.



Programme Specific Outcomes (PSOs)

PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business degisding.

PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business context,
ensuring compliance and ethical conduct.

PSO 3: Acquire irdepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

PSO 4: Apply principles of management, marketing, and human resource development to effectively
manage business operations and develop strategies for growth.

PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyze market trends
and business data.

Course Outcomes (COs)

Upon successful completion of this course, students will be able to:

CO1: Understand the fundamental principles of the Indian Contract Act, 1872, including the essentials
of a valid contract, performance, and remedies for breach.

CO2: Analyze the provisions of the Sale of Goods Act, 1930, focusing on the formation of contracts
of sale, conditions and warranties, and the rights of an unpaid seller.

CO03: Comprehend the legal framework governing partnerships under the Indian Partnership Act,
1932, including the formation, rights, duties, and dissolution of partnerships.

CO4: Interpret the Negotiable Instruments Act, 1881, with emphasis on promissory notes, bills of
exchange, cheques, and the liabilities of parties involved.

CO5: (a). Evaluate the objectives and key provisions of the Competition Act, 2002, aimed at
preventing antcompetitive practices and promoting fair trade.



(b). Understand the regulatory framework of the Foreign Exchange Management Act (FEMA), 2000,
concerning foreign exchange transactions and their impact on business operations.

MAPPING MATRIX FOR BC - 1.3: BUSINESS LAW

COURSE MAPPED MAPPED PSOs JUSTIFICATION

OUTCOMES | POs

(COs)

Co1 PO1, PSO1,PSO5 Foundation for legal principles in
business decisions and awarene
of societal and legal issues.

C02 PO2,PO5 PSO2, Helps students apply legal
reasoning and analytical skills to
business scenario.

Cco3 PO2,PO3 PSO2 Enables legal interpretation and
solution formulation in real life
commercial disputes.

Co4 PO4 PSO3 Encourages teaipased
understanding of business
partnership and commercial
transactions.

CO5 PO1 PSO4 Critical understanding of corporat
compliance, regulatory framewor
governance, and ethics.



















COURSE TITLE: COST ACCOUNTING

(OLD COURSE)

SEMESTER: 3rd SEMESTER
DEPARTMENT OF COMMERCE




ACADEMIC YEAR: JUNIEECEMBER, 2022
CODE: CA1
Program Outcomeg Department of Commerce

1. Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

2. Develop analytical and problesolving skills to make datédiven decisions in a dynamic business
environment.

3. Demonstrate ethical behaviour and integrity in personal and professional dealings, with
awareness of corporate social responsibility.

4. Communicate effectively in both oral and written forms in business and social contexts.
5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.
Programme Specific Outcomes (PSOs)

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business deeimigking.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire-titepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyse market
trends and business data.

Course Outcomes (COs) for Advanced Cost Management Accounting

1. CO1: Explain the advanced concepts and techniques of cost accounting includinglaatidty
costing, target costing, and l#gycle costing.

(Understanding)
2. CO2: Apply cost management tools to analyze and control costs in complex business scenarios.
(Applying)

3. COa3: Evaluate various cost accounting methods for strategic demsiking in manufacturing
and service organizations.

(Evaluating)

4. CO4: Design cost control systems and cost reduction strategies suitable for different types of
organizations.

(Creating)



5. CO5: Analyzihe impact of cost accounting data on budgeting, performance evaluation, and

managerial decisicmaking.

(Analyzing)

COPO Mapping Matrix: Cost Accounting

Course Outcomes (COs)

PO1

P02

P03

P04

P05

JUSTIFICATION

COL1: Concepts &
Techniques

Provides
foundational
knowledge of cost
management
techniques, strongly
supporting PO1
(domain knowledge)
and enhances
understanding for
communication and
lifelong learning
(PO10, PO12).

CO2: Apply Tools & Contrd 2
Costs

Students apply tools
like standard costing
and variance
analysis, aligning
with PO2 (problem
analysis), PO3
(solution design),
and PO4 (data
interpretation).

CO3: Evaluate Cost
Methods

Involves critical
evaluation of
methods for
strategic decisions,
directly tied to POZ2,
PO3, and PO4, as
well as
communication of
insights (PO10).




CO4: Design Cost Strategi

Requires creation of
practical cost
strategies and
systems,
demonstrating
problemsolving
(PO3), innovation
(PO4), and
awareness of ethical
practices (PO11).

CO5: Analyze Impact on
Decisions

Analyzegost
implications for
planning, budgeting,
and performance,
mapping strongly to
PO1, PO2, PO3, anc
POA4.







POPSGCO MAPPING MATRIX

COURSE TITLE: FINANCIAL ACCOURTING
BC101 (OLD COURSE)
SEMESTERSTBEMESTER

DEPARTMENT OF COMMERCE

ACADEMIC YEAR: JWIECEMBER, 2022
Program Outcomeg Department of Commerce

1. Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

2. Develop analytical and problesolving skills to make datdriven decisions in a dynamic business
environment.

3. Demonstrate ethical behaviour and integrity in personal and professional dealings, with
awareness of corporate social responsibility.

4. Communicate effectively in both oral and written forms in business and social contexts.

5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.



Programme Specific Outcomes (PS@Q§)epartment of Commerce

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business deeiigking.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire-tiepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyse market
trends and business data.

Course Outcomes: Financial Accountiag

1. CO1.: Describe the evolution and fundamental concepts of financial theories and practices.
(Knowledge; Remembering/Understanding)

2. CO2: Explain the roles, skills, and functions of Accountants modern organizations.
(Comprehensiorg Understanding)

3. CO3: Apply key accounting principles to+eatld organizational situations

(Application¢ Applying)

4. CO4: Analyze organizational structures, leadership styles, and deuiskimg processes.
(Analysig; Analyzing)

5. CO5: Evaluate strategic planning processes and the role of account in achieving organizational
goals.

COPO Mapping Matrix for Financial Accountihg

PO2 PO3 PO4 PO5 JUSTIFICATIO

Course PO1

Outcomes

(COs)

2 3 Provides

fund tal

cot1 un ameng
understanding




of strongly
linked to and
basic
communication
(PO10).

CO2

Enhances
understanding
of accounting
roles and
functions,
contributing to
PO1, PO2
(problem
analysis), and
teamwork
(PO9).

COo3

Involves
applying
accounting
principles to
solve practical
issues, linking
to PO2, PO3
(design), and
POO.

CO4

Develops analytical
skills to assess
structures and formatg
aligning with PO2, PO
and PO9.

CO5

Focuses on strategic
thinking and decision
making, mapping to
PO3, PO4, and
fundamentals ethics




(PO11, PO12).







Course Title: Organisational Behaviour (BG302)
(Old Course)

Semester: 3rd Semester

Department: Commerce Department

Academic Year: June- December, 2022



Program Outcomesi As Per UGC Guidelines

PO1.Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

PO2. Develop analytical and problesalving skills to make datdriven decisions in a dynamic
business environment.

PO3. Demonstrate ethical behavior and integrity in personal and professional dealings, with
awareness of corporate social responsibility.

PO4. Communicate effectively in both oral and written forms in business and social contexts.

POS5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.

Programme Specific Outcomes (PSOs)

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business degisding.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire idepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyze market
trends and business data.



Course Outcomes (COSs)

Upon successful completion of the BBD2 course, students will be able to:

CO1: Understand the basic concepts, nature, and significance of Organizational Behaviour (OB) and
the interdisciplinary contributions to OB from psychology, sociology, anthropology, etc.

CO2: Analyze the relationship between management practices and organizational behaviour, and how
OB helps improve managerial effectiveness.

CO3: Identify and evaluate individual behaviour in organizations, including perception, personality,
attitudes, motivation, and learning processes.

CO4: Examine group dynamics, leadership styles, communication, conflict resolution, and team
building strategies in organizational settings.

CO5: Apply the knowledge of organizational behaviour models and theories-tifer@agjanizational
situations to improve organizational effectiveness and employee performance.

MAPPING MATRIX FOR BC -302: ORGANIZATIONAL BEHAVIOUR

COURSE MAPPED POs MAPPED PSOs| JUSTIFICATION
OUTCOMES

(COs)

Co1 PO1,PO2 PSO1 Develops understanding of

human behaviour in works
settings, essential for
management professionals.

COo2 PO2,PO3 PSO2 Promotes analytical thinking tc
diagnose behavioural issues it
teams and individuals.




CO3

PO4,PO5

PSO2

Builds capacity to evaluate an
practice effective leadership a
influence strategies.

CO4

PO3

PSO3,PSO4

Strengthens interpersonal and
communication skills critical
for managing workplace
dynamics.

CO5

PO5

PSO4, PO5

Fosters application of
organizational behaviour
theories for organisational
development and effective
change initiative.







Course Title: Company Law (BG504)
(Old Course)

Semester: 5th Semester

Department: Commerce Department




Academic Year: June- December, 2022

Program Outcomes (POs) As Per UGC Guidelines

PO1.Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

PO2. Develop analytical and problesalving skills to make datdriven decisions in a dynamic
business environment.

PO3. Demonstrate ethical behavémrd integrity in personal and professional dealings, with
awareness of corporate social responsibility.

PO4. Communicate effectively in both oral and written forms in business and social contexts.

POS5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.

Programme Specific Outcomes (PSOs)

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business degisding.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire idepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyze market
trends and business data.



Course Outcomes (COSs)

Upon successful completion of the B804 course, students will be able to:

CO1: Understand the concept of corporate personality and the various types of companies, including
the processes involved in their promotion and incorporation.

CO2: Analyze the contents and significance of the Memorandum of Association, Articles of
Association, and Prospectus, as well as comprehend the aspects related to share capital, membership,
and the transfer and transmission of shares.

CO03: Evaluate the mechanisms of capital management, including borrowing powers, mortgages and
charges, and the issuance of debentures.

CO4: Examine the roles and responsibilities of company directors, including managing and whole
time directors, and understand the procedures and legal requirements of company meetings, such as
types, quorum, voting, resolutions, and minute keeping.

CO5: Assess the rights of majority and minority shareholders, understand the legal provisions for the
prevention of oppression and mismanagement, and comprehend the procedures involved in the
winding up of companies.

MAPPING MATRIX FOR BC -504: COMPANY LAW

COURSE MAPPED POs | MAPPED PSOs | JUSTIFICATION
OUTCOMES

(COs)

Co1 PO1 PSO1,PSO5 Builds foundational legal and

organizational knowledge for g
business, company and legal
environment.




COo2

PO3,PO5

PSO2

Enhances analytical and critici
thinking related to corporate
governance.

CO3

PO2,PO4

PSO2

Encourages interpretation of
legal rules and practical
application.

COo4

PO4

PSO3

Improves understanding of
corporate finance law and
statutory compliance.

CO5

PO5

PSO4

Supports legal reasoning and
ethical implications in corporat
restructuring.
















POPSGCO MAPPING MATRIX
COURSE TITLE: FINANCIAL ACCOURNTING

BG101 (OLD COURSE)

SEMESTERETBEMESTER




DEPARTMENT OF COMMERCE
ACADEMIC YEAR: JWIECEMBER, 2022
Program Outcomeg Department of Commerce

1. Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

2. Develop analytical and problesolving skills to make datédiven decisions in a dynamic business
environment.

3. Demonstrate ethical behaviour and integrity in personal and professional dealings, with
awareness of corporate social responsibility.

4. Communicate effectively in both oral and written forms in business and social contexts.
5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.
Programme Specific Outcomes (PS@$§)epartment of Commerce

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business deeimigking.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire-titepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyse market
trends and business data.

Course Outcomes: Financial Accountihg

1. CO1.: Describe the evolution and fundamental concepts of financial theories and practices.
(Knowledge; Remembering/Understanding)

2. CO2: Explain the roles, skills, and functions of Accountants modern organizations.
(Comprehensiorg Understanding)

3. CO3: Apply key accounting principles to-#eaild organizational situations

(Applicationg Applying)



4. CO4: Analyze organizational structures, leadership styles, and deuiskimg processes.

(Analysig; Analyzing)

5. CO5: Evaluate strategic planning processes and the role of account in achieving organizational

goals.

CGOPO Mapping Matrix for Financial Accountihg

Course
Outcome
s (COs)

PO

PO
2

PO
3

PO

PO

JUSTIFICATIC
N

Co1

Provides
fundamental
understanding
of strongly
linked to and
basic
communicatio
n (PO10).

CO2

Enhances
understanding
of accounting
roles and
functions,
contributing
to PO1, PO2
(problem
analysis), and
teamwork
(PQO9).

COo3

Involves
applying
accounting
principles to
solve practical
issues, linking




to PO2, PO3
(design), and
PO9.

CO4

Develops analytical
skills to assess
structures and
formats aligning with
PO2, PO4 and PO9.

CO5

Focuses on strategic
thinking and
decisionmaking,
mapping to PO3,
PO4, and
fundamentals ethics
(PO11, PO12).







COURSE TITLE: CORPORATE ACCOYNIMNGOURSE}

SEMESTER"B.COM
DEPARTMENT OF COMMERCE
ACADEMIC YEAR: DEBMAY 2023
CODE: C3

Program Outcomeg Department of Commerce



1. Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

2. Develop analytical and problesolving skills to make datédiven decisions in a dynamic business
environment.

3. Demonstrate ethical behaviour and integrity in personal and professional dealings, with
awareness of corporate social responsibility.

4. Communicate effectively in both oral and written forms in business and social contexts.
5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.

Programme Specific Outcomes (PSOs)

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business deeigigking.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire-tfepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyse market
trends and business data.

Course Outcomes (COs):
CO1: Understand the conceptual framework and regulatory eowiment of corporate accounting.

CO2: Prepare and present financial statements of companies in accordance with relevant
accounting standards.

CO3: Account for issue, forfeiture, and reissue of shares and debentures as per company law.

CO4: Analyze and prepare final accounts of companies, including adjustments and managerial
remuneration.

CO5: Apply accounting treatment for amalgamation, absorptiomdareconstruction of companies.

COPO Matrix Mapping for Corporate Accounting

Course Outcomes (COs)

COURSE OUTCOMES COs Pol Po2 Po3 | Po4 Po5 JUSTIFICATIQ




CO1: Understand the framework and regulatia
of corporate accounting

Foundation for
the role and
scope of
management
accounting

CO2: Prepare and present financial statement
of companies

Helps students
apply analyses
and interpret
cost behavior

CO3: Account for shares and debentures

Enable legal
interpretation
and solution
formulation in
real life budget
evaluation

CO4: Prepare final accounts with adjustments

Encourage
team based
understanding
of business
analysis for
decision

CO5: Apply accounting for amalgamation and
reconstruction

Critical
understanding
of cost
account
compliance,
regulatory
framework,
governance
and norm




COURSE TITLE: ITLP (OLD COURSE)

SEMESTER!"B.COM

DEPARTMENT OF COMMERCE

ACADEMIC YEAR: DECEMB#RY, 2023
CODE:B604

Program Outcomeg Department of Commerce

1. Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.



2. Develop analytical and problesolving skills to make dat@riven decisions in a dynamic business
environment.

3. Demonstrate ethical behaviour and integrity in personal and professional dealings, with
awareness of corporate social responsibility.

4. Communicate effectively in both oral and written forms in business and social contexts.

5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.

Programme Specific Outcomes (PS@$8)epartment of Commerce

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business deeimigking.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire-tiepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyse market
trends and business data.

Couse outcome for ITLP

Here is a set of Course Outcomes (COs) for the course Income Tax Law andr Ryquitially taught
in B.Com, BBA, or similar undergraduate commerce progiram

Course Title: Income Tax Law and Practice

Course Outcomes (COs):

CO1: Understand the basic concepts, definitions, and provisions of the Income Tax Act, 1961.
CO2: Determine residential status and compute total income of individuals.

COa3: Identify and classify different heads of income and compute income under each head (Salary,
House Property, PGBP, Capital Gains, and Other Sources).



CO4: Apply deductions under ChaptetAvdnd compute gross total income and tax liability of

individuals.

CO5: Understand the concept of Tax Deducted at Source (TDS), advancd faxgaof income tax

returns.

COPO Matrix Mapping for Income Tax Law and Practice

Course Outcomes (COs)

PO1

PO2

PO3

PO4

PO5

JUSTIFICATIC

CO1: Understand basic concepts of
Income Tax Act

Foundation
for the role
and scope of
management
accounting

CO2: Determine residential status and
total income

Helps studentg
apply analyses
and interpret
cost behavior

COa3: Classify heads of income and
compute income

Enable legal
interpretation
and solution
formulation in
real life
budget
evaluation

CO4: Apply deductions and compute ta
liability

Encourage
team based
understanding
of business
analysis for
decision

CO5: Understand TDS, advance tax, an
ITR filing

Critical
understanding
of cost
account
compliance,
regulatory




framework,
governance
and norm
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NAME OF THE PAPER: MANAGEMENT ACCOUNTING
PAPER COOER

Program Outcomeg Department of Commerce

1. Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

2. Develop analytical and problesolving skills to make datédiven decisions in a dynamic business
environment.

3. Demonstrate ethical behaviour and integrity in personal and professional dealings, with
awareness of corporate social responsibility.

4. Communicate effectively in both oral and written forms in business and social contexts.

5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.

Programme Specific Outcomes (PS@§)epartment of Commerce

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business deeigigking.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire-tftepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyse market
trends and business data.

Course Outcomes for Management Accounting:



1. CO1: Understand the Conceptgld®ole of Management Accounting

Explain the nature, scope, and functions of managenaeasbunting in decisicmaking.

2. CO2: Analyze and Interpret Finah8tatements for Managerial Udaterpret balance sheets,
income statements, and cash flow statements from a managerial perispect

3. CO3: Apply Cost éaunting Methods and Techniquddentify and apply various costing methods

(job, process, activithpased) in realvorld scenarios.

4. CO4: Prepare Budgets anddaasts for Planning and ContrBlevelop and evaluate operating

and capital budgets, and us@riance analysis for control.

5. CO5: Use Management Accounting Tools for Deelaking

COPO MATRIX MAPPING FOR MANAGEMENT ACCOUNTING

COURSE PO1 PO2 PO3 PO4 PO5 | JUSTIFICATIC
OUTCOMES
CoO1: 3 2 Foundation
UNDERSTAND for the role
THE ROLE ANI and scope of
SCOPE OF management
MANAGEMENT accounting
ACCOUNTING
CO2: ANALYSE 3 3 2 Helps studentg
AND apply analyses
INTERPRET and interpret
COST cost behavior
BEHAVIOUR
CO3:PREPARE 2 3 Enable legal
AND EVALUAT interpretation
BUDGETS ANL and solution
VARIANCE formulation in
REPORTS real life
budget
evaluation.
CO04:APPLY 3 3 Encourage
COSTING AND| team based
BREAK EVEN understanding
ANALYSIS FOF of business
DECISIONS analysis for
decision
CO05: USE 2 3 Critical
STANDARD understanding
COSTING AND of cost
RESPONSIBILI account
ACCOUNTING compliance,
regulatory
framework,
governance

and norms.
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Program Outcomesg, Department of Commerce

1. Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

2. Develop analytical and problesolving skills to make dat@riven decisions in a dynamic business
environment.

3. Demonstrate ethical behaviour and integrity in personal and professional dealings, with
awareness of corporate social responsibility.

4. Communicate effectively in both oral and written forms in business and social contexts.

5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.

Programme Specific Outcomes (PS@$8)epartment of Commerce

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business deeciaigking.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire-tiepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyse market
trends and business data.

Couse outcome for ITLP



Here is a set of Course Outcomes (COs) for the course Income Tax Law andr Ryquitialy taught
in B.Com, BBA, or similar undergraduate commerce progiram

Course Title: Income Tax Law and Practice

Course Outcomes (COs):

CO1: Understand the basic concepts, definitions, and provisions of the Income Tax Act, 1961.
CO2: Determine residential status and compute total income of individuals.

COa3: Identify and classify different heads of income and compute income under each head (Salary,
House Property, PGBP, Capital Gains, and Other Sources).

CO4: Apply deductions under ChaptetAvdnd compute gross total income and tax liability of
individuals.

CO5: Understand the concept of Tax Deducted at Source (TDS), advancd faxganf income tax
returns.

COPO Matrix Mapping for Income Tax Law and Practice

PO1 | PO2 | PO3 | PO4 PO5 JUSTIFICATIC

Course Outcomes (COs)

CO1: Understand basic concepts of 3 3 Foundation

Income Tax Act for the role
and scope of
management
accounting

CO2: Determine residential status and 3 3 2 Helps studentq

total income apply analyses

and interpret
cost behavior

COa3: Classify heads of income and 3 3 3 Enable legal
compute income interpretation
and solution
formulation in
real life
budget
evaluation

CO4: Apply deductions and compute taj 3 3 3 Encourage
liability team based
understanding
of business
analysis for




decision

CO5: Understand TDS, advance tax, an
ITR filing

Critical
understanding
of cost
account
compliance,
regulatory
framework,
governance
and norm




Course Title: Corporate Law (BC-2.3)
(Old Course)

Semester: 2nd Semester
Department: Commerce Department

Academic Year: January- June, 2023

Program Outcomesi As Per UGC Guidelines



PO1.Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

PO2. Develop analytical and problesulving skills to make datdriven decisions in a dynamic
business environment.

PO3. Demonstrate ethical behavior and integrity in personal and professional dealings, with
awareness of corporate social responsibility.

PO4. Communicate effectively in both oral and written forms in business and social contexts.

POS5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.

Programme Specific Outcomes (PSOs)

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business degising.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire idepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyze market
trends and business data.

Course outcomes (COs)

Upon successful completion of this course, students will be able to:



CO1: Comprehend the fundamental concepts and characteristics of a company, including the
administration of company law and the roles of regulatory bodies like the National Company Law
Tribunal (NCLT) and National Company Law Appellate Tribunal (NCLAT).

CO02: Gain knowledge about the procedures involved in the formation of a company, the different
types of companies, and the legal implications of each type.

CO03: Understand the roles, responsibilities, and legal duties of directors and key managerial
personnel, along with the mechanisms of corporate governance as stipulated in the Companies Act,
2013.

CO4: Learn about the statutory requirements for companies, including meetings, resolutions, and the
maintenance of records, ensuring compliance with legal procedures.

CO5: Acquire insights into the Depositories Act, 1996, understanding the functioning of depositories,
dematerialization of securities, and the regulatory framework governing securities in India.

MAPPING MATRIX FOR BC -2.3 : CORPORATE LAW

COURSE MAPPED POs| MAPPED PSOs | JUSTIFICATION
OUTCOMES

(COs)

Builds foundational
knowledge of corporate
structures and statutory
regulation.

Co1 PO1 PSO1

Enhances analytical skill
to understand
incorporation and legal
classification.

COo2 PO2 PSO1

Encourages ethical and
legal evaluation of

Co3 PO2, PO5 PSO2, PSO4 corporate leadership and




governance.

Facilitates legal
application in corporate

co4 PO3 PS03, PSO5 finance and stakeholders
compliance.
Strengthen capacity to
detect and respond to
CO5 PO4,PO5, PS03

corporate malpractices
responsibility.



















Course Title: project planning and control (ES05)

Program Outcomeg Department of Commerce




1.Acquirefundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

2. Develop analytical and problesolving skills to make datédiven decisions in a dynamic business
environment.

3. Demonstrate ethical behavior and integrity in personal and professional dealings, with awareness
of corporate social responsibility.

4. Communicate effectively in both oral and written forms in business and social contexts.

5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.

Programme Specific Outcomes (PSOs)

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business deeimigking.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire-tiepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyze market
trends and business data.

Course Outcomes (COs) for "Project Planning and Control"



CO1: Understand the process of identifying and screening investment opportunities within the
regulatory framework.

CO02: Conduct comprehensive market and demand analyses using both primary and secondary data
sources.

COa3: Evaluate technical aspects of projects, including material requirements, production technology,
plant location, and layout.

CO4: Estimate project costs and explore various financing options, including capital structure
planning and financial institution schemes.

CO5: Apply principles of project appraisal, monitoring, and control to ensure successful project
implementation.

MAPPING MATRIX FOR BC505:Project Planning and Control

Course outcome | Mapped pos Mapped psos Justification

(co8)

Co1 P01, PO4 PSO1 Strong theoretical foundation, basi
investigation, fielespecific
knowledge

C02 P02, PO3 PS02 Scheduling needs, problem solving

planning, analysis and domain too

Cco3 P03, P04 PS05 Estimation uses design and
investigation, integrates pso
knowledge

co4 P04, PO5 PS02 Use of modern tools, data

interpretation, practical application

C05 P05, P03 PS02 Risk handling needs analysis



















Course Title: Fundamentals of Entrepreneurship (BC 402)

(Old Course)

Semester: 4th Semester

Department: Commerce Department




Academic Year: January- June, 2023

Program Outcomesi As Per UGC Guidelines

PO1.Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

PO2. Develop analytical and problesalving skills to make datdriven decisions in a dynamic
business environment.

PO3. Demonstrate ethical behavior and integrity in personal and professional dealings, with
awareness of corporate social responsibility.

PO4. Communicate effectively in both oral and written forms in business and social contexts.

POS5. Foster entrepreneurial thinking and leadership qualities to manage and lead business ventures.

Programme Specific Outcomes (PSOs)

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial statements,
budgeting, and financial analysis to support business degisding.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a business
context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire idepth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyze market
trends and business data.



Course outcomes (COs)

Upon successful completion of this course, students will be able to:

CO1: Comprehend the concept of entrepreneurship, its evolution, and the role of entrepreneurs in
economic development.

CO2: Analyze various sources of business ideas and assess their feasibility for successful venture
creation.

CO03: Acquire skills to formulate comprehensive business plans, including market analysis,
organizational structure, and financial projections.

CO04: Understand the legal formalities involved in starting a business and explore financial options for
funding entrepreneurial ventures.

CO5: Learn strategies for effective management, innovation, and scaling up of business operations in
a competitive environment.

MAPPING MATRIX FOR BC - 402 : FUNDAMENTALS OF ENTREPRENEURSHIP

COURSE MAPPED POs MAPPED PSOs JUSTIFICATION
OUTCOMES
(COs)

Establishes

foundational

Cco1 PO1, PO2 PSO1, PSO3 knowledge of
entrepreneurship an
personal readiness.
Develops analytical
skills and market

CO2 PO2, PO3 PS0O2, PSO4

understanding to
identify viable




business ideas.

CO3

PO3, PO4, PO5

PSO5

Encourages strategi
planning, integration
of cross functional,
knowledge and
presentation skills.

CoO4

PO4

PSO3

Promotes awarenes
of regulations,
ethical practices, an(
sustainability in new
venture.

CO5

PO2

PSO1

Fosters innovation
and critical thinking
essential for
entrepreneurship
success. Enhances
teamwork,
communication, and
real world
entrepreneurial
experience.










Program Outcomes 1 Department of Commerce
1.Acquire fundamental and advanced knowledge in areas like accounting, finance, marketing,
economics, taxation, and business laws.

2. Develop analytical and problem-solving skills to make data-driven decisions in a dynamic
business environment.

3. Demonstrate ethical behavior and integrity in personal and professional dealings, with
awareness of corporate social responsibility.

4. Communicate effectively in both oral and written forms in business and social contexts.

5. Foster entrepreneurial thinking and leadership qualities to manage and lead business
ventures.

Programme Specific Outcomes (PSOs)

1. PSO 1: Demonstrate comprehensive knowledge of accounting principles, financial
statements, budgeting, and financial analysis to support business decision-making.

2. PSO 2: Understand and apply relevant commercial, corporate, and taxation laws in a
business context, ensuring compliance and ethical conduct.

3. PSO 3: Acquire in-depth knowledge of banking operations, financial markets, insurance, and
investment strategies.

4. PSO 4: Apply principles of management, marketing, and human resource development to
effectively manage business operations and develop strategies for growth.

5. PSO 5: Use economic theories, quantitative techniques, and statistical tools to analyze
market trends and business data.

Outcomes of advance auditing

1. Audit of Limited Companies: Understand the procedures for auditing limited companies,
including inspection of documents, audit of preliminary expenses, profit prior to incorporation,
public deposits, managerial remunerations, share capital, and the provisions of the Companies
Act regarding declaration and payment of dividends.

2. Special Audit and Investigation: Gain insights into the auditing processes of banking and
insurance companies, differentiate between audit and investigation, and comprehend various
types of investigations such as those related to fraud detection, business acquisitions, loan
sanctions, and investigations under the Companies Act 1956.

3. Audit of Public Accounts and Government Accounts: Understand the legislative and financial
controls over government revenue and expenditure, including the roles of the Consolidated Fund,



Public Accounts, Contingency Funds, the Comptroller and Auditor General (CAG) of India, Public
Accounts Committee, Estimate Committee, and Committee on Public Undertakings.

4. Auditing in an EDP Environment: Learn the approaches to computer auditing, characteristics of
Electronic Data Processing (EDP) environments, internal controls in EDP settings, and special
considerations for auditing in various computer systems, including stéomte PCs, online systems,
data communication networks, Electronic Data Interchange (EDI), and data processed through
computer service centers.

5. Professional Conduct and Ethics: Understand the provisions of the Chartered Accountants Act
1949, including the structure of the management council and standing committee, membership
criteria, professional misconduct, negligence, and the procedures for inquiry.

Cos Mapped pos Mapped psos Justification

Cco1 PO1 PS01
Understand Advanced

Auditing Concepts:
Comprehend the
principles, objectives,
and types of audits,
including statutory,
internal, management,
cost, tax, and social
audits.

Co02 P02 PS02

Apply Auditing
Techniques:
Demonstrate
proficiency in auditing
procedures for limited
companies, including
inspection of
documents, audit of
preliminary expenses,
and evaluation of
managerial
remunerations.




Cco3 P03 PS03 Skill Development:
Enhances analytical,
ethical, and regulatory
compliance skills.

co4 P04 PS04 Global Standards:

Introduces
international auditing
standards like ISA, SA,
etc.










